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American newspapers have faced competition from new media for over ninety years. Today digital media
challenge the printed word. In the 1920s, broadcast radio was the threatening upstart. At the time, newspaper
publishers of all sizes turned threat into opportunity by establishing their own stations. Many, such as the
Chicago Tribune's WGN, are still in operation. By 1940 newspapers owned 30 percent of America's radio
stations. This new type of enterprise, the multimedia corporation, troubled those who feared its power to
control the flow of news and information. In Sound Business, historian Michael Stamm traces how these
corporations and their critics reshaped the ways Americans received the news.

Stamm is attuned to a neglected aspect of U.S. media history: the role newspaper owners played in
communications from the dawn of radio to the rise of television. Drawing on a wide array of primary
sources, he recounts the controversies surrounding joint newspaper and radio operations. These companies
capitalized on synergies between print and broadcast production. As their advertising revenue grew, so did
concern over their concentrated influence. Federal policymakers, especially during the New Deal, responded
to widespread concerns about the consequences of media consolidation by seeking to limit and even ban
cross ownership. The debates between corporations, policymakers, and critics over how to regulate these
new kinds of media businesses ultimately structured the channels of information distribution in the United
States and determined who would control the institutions undergirding American society and politics.

Sound Business is a timely examination of the connections between media ownership, content, and
distribution, one that both expands our understanding of mid-twentieth-century America and offers lessons
for the digital age.
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From reader reviews:

Samantha Peay:

Can you one of the book lovers? If yes, do you ever feeling doubt while you are in the book store? Try and
pick one book that you just dont know the inside because don't ascertain book by its cover may doesn't work
here is difficult job because you are afraid that the inside maybe not seeing that fantastic as in the outside
seem likes. Maybe you answer may be Sound Business: Newspapers, Radio, and the Politics of New Media
(American Business, Politics, and Society) why because the fantastic cover that make you consider regarding
the content will not disappoint you actually. The inside or content is fantastic as the outside or maybe cover.
Your reading sixth sense will directly make suggestions to pick up this book.

Shawn Calvin:

Beside this specific Sound Business: Newspapers, Radio, and the Politics of New Media (American
Business, Politics, and Society) in your phone, it may give you a way to get more close to the new
knowledge or facts. The information and the knowledge you might got here is fresh in the oven so don't be
worry if you feel like an older people live in narrow small town. It is good thing to have Sound Business:
Newspapers, Radio, and the Politics of New Media (American Business, Politics, and Society) because this
book offers to you personally readable information. Do you at times have book but you would not get what
it's exactly about. Oh come on, that will not happen if you have this in the hand. The Enjoyable arrangement
here cannot be questionable, just like treasuring beautiful island. So do you still want to miss it? Find this
book in addition to read it from today!

John Schreiber:

This Sound Business: Newspapers, Radio, and the Politics of New Media (American Business, Politics, and
Society) is completely new way for you who has fascination to look for some information mainly because it
relief your hunger of knowledge. Getting deeper you into it getting knowledge more you know or else you
who still having little bit of digest in reading this Sound Business: Newspapers, Radio, and the Politics of
New Media (American Business, Politics, and Society) can be the light food for you because the information
inside this specific book is easy to get through anyone. These books develop itself in the form that is
certainly reachable by anyone, yeah I mean in the e-book contact form. People who think that in reserve
form make them feel tired even dizzy this reserve is the answer. So there is no in reading a reserve especially
this one. You can find actually looking for. It should be here for anyone. So , don't miss that! Just read this e-
book kind for your better life along with knowledge.

Wanda Jacobsen:

Don't be worry should you be afraid that this book will certainly filled the space in your house, you can have
it in e-book means, more simple and reachable. This particular Sound Business: Newspapers, Radio, and the
Politics of New Media (American Business, Politics, and Society) can give you a lot of close friends because



by you checking out this one book you have thing that they don't and make a person more like an interesting
person. This book can be one of a step for you to get success. This reserve offer you information that perhaps
your friend doesn't recognize, by knowing more than additional make you to be great folks. So , why
hesitate? Let me have Sound Business: Newspapers, Radio, and the Politics of New Media (American
Business, Politics, and Society).
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